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Direct Mail Campaign Checklist

6 WEEKS OUT

o Define the offer and the audience
e Set the in-home date and work backwards
» Request list counts

4 WEEKS OUT

e Approve creative and copy
» Submit the mailing list for hygiene
» Confirm postage class and permit

2 WEEKS OUT

e Approve the press proof
e Fund the postage account
o Confirm the drop schedule

DROP WEEK

» Verify the mail.dat / postal paperwork
» Turn on tracking
» Brief the phones on the offer
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